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Nanme of person(s) conpleting form

Curricul unf Depart nment:

Advertising & Graphic Design

Pur pose/ M ssi on St at enent :

Vision Statenment: (3-5 years)

W exist to provide skilled graphic designers to the
printing and publishing industry of this region. To
prepare a strong educational base for students who w sh
to continue their education in another higher educational
| evel area (graphic design, nmarketing or fine arts) at a
4 year institution.

Becone an educational enrichment center for
graphi c designers. A location where graduates may
renew and keep abreast of the latest in graphic
desi gn technol ogy.

Program St rengt hs:

Pr ogr am Weaknesses:

Program quality and its longevity since it’s beginning in
1968. Successfully placed graduates in regional firns
consistently each year over 30 years. Faculty nenbers
include a graduate fromthe programthat brings 10 years
of experience in newspaper, publication and screen
printing and another with over 30 years as a graphic
desi gn educat or

Qur students devel op skills in many graphi c design
areas avail able to them upon graduation. They nold
their portfolios into their personal area of

i nterest but naster no single area due to tine
limtations in each area.

Program Qpportunities:

Program Thr eat s:

Current graphic design job descriptions may desire the
applicant to have web design skills or the ability to
mai ntain a corporate web page. A web design course is
avai l abl e to students through the Internet Technol ogi es
curriculumas an extra course. This might be a required
course for our programin the future.

Even though we have the only 2 year graphic design
programin the region, WCU offers a 4 year degree

in graphic design and their new fine arts facility
may pose a threat in recruiting new art students.

I ncreased hi gh school recruitnment this year should
be a priority.
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1| 2 |1 |Students in this programwill ¢ 80% of second year students | eFacilitate client assignnents.
6 | 5 |develop a working know edge of will produce client (live) e Design and adni ni ster client
client relations that is projects and receive an 80%| rating formto collect feedback
encpunt ered i n the g_faphl c favorabl e feedback rating on student performance
design and printing industry fromtheir clients. e Monitor results of client
field. eval uati ons of student
i nteraction and performance.




2 New students (first-year) will e 70% of first-year students | eNMnitor final grade reports for
6 denonstrate a satisfactory will conplete 90% of their fall and spring courses.
I'evel of technical proficiency projects and will pass e Mbnitor peer critiques, test
inthis field. their graphic design resul ts and attendance reports.
cl asses.
2 G aduates of this programwil| 90% of graduating students’ | e Encourage students to take
6 dermonstrate proficiency in the portfolios will include addi ti onal conputer applications
use of graphic design software. sanpl es of works that courses to further extend their
denonstrate satisfactory skills in applying graphic
skill in the application of desi gn sof tware.
contenporary graphic design | e Request funds to maintain
sof tware (Adobe industry current software for
Illustrator, Photoshop and t he program
I nDesi gn) . eMnitor results of the survey of
o _ enpl oyers conducted as part of
Upon revi ewi ng graduating t he annual programrevi ew.
students’ portfolios, e Monitor the student portfolios
advi sory conmittee nmembers for works that denonstrate
wi Il indicate that 90% of students’ application of graphic
the graduates denonstrate desi gn sof t war e.
ths: Z‘;agg?[ \)//vatjze of graphic | | Solicit advisory cqrrrri ttee
' feedback froma review of
, student portfolios.
80% of enpl oyers wi ||
affirmthat graduates have
a wor ki ng know edge of
graphi ¢ design software
6 Enpl oyers will be satisfied 80% of enpl oyers surveyed eMbnitor results of the survey of
9 with the entry level skills of will indicate satisfaction enpl oyers conducted as part if
graduates fromthis field. with entry level skills of (1) the annual review and (2)
graduates fromthis co-op pl acenent.
program
2 G aduates wi Il be satisfied 80% of graduates will eMbnitor results of current
6 with the skills they obtain in indicate they are satisfied students conpl eting course

thi s program

with the skills they
obtained in this program

eval uations. Mnitor results of
t he annual programreview.




Budget |tem Description: Current Year Budget Ongoi ng QOper ati onal Expansi on
(Budget itens requested from col |l ege funds) (Total Request): Budget : Budget :

Supplies-Printer supplies, photography $4500 $4500

supplies, screen printing and vinyl supplies, Sof t war e $300 $300

pai nt, paper and sighage suppli es.

Equi prrent - Ni kon di gital canera, $850; $4250 $4250

conpressor $150; 3 digital caneras @ $250,

$750; G with monitor, $2500

Travel -Field trips, sem nars, trade shows $800 $800

Program Accreditation-

O her Copi er $9500
Shared with
early
chi | dhood

TOTALS $9850 $9850




